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In the Existing Opportunity Area, the Port continues

to market its assets and will remain ready to place
interested tenants on appropriate properties. Sites

in the EOA are generally ready for development,

and where new Iinfrastructure is needed the Port

will undertake such infrastructure investments Iin
cooperation with or on demand by Interested tenants.
Because the EOA is largely composed of industrial
sites and larger, master plan opportunities, the sale or
Port-led development of land may be beneficial.
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